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    Tourist attractions are the core elements of tourism industry and the first 
power for regional tourism development. In recent years, with the rapid growth 
in China’s tourism, tourist attractions have been continuously exploited and 
established. Confronted with the increasingly fierce competition, how should 
tourist attractions get along with each other? This is an urgent issue needed 
to be solved by the official tourism organizations and tourist attraction 
managers. 
    Employing monthly panel data of 75 tourist attractions in Guangdong Province, 
China from 2007 to 2009, this study adopts dynamic spatial econometric method 
to estimate the spatial links between tourist attractions. Besides, based on 
the cumulative attraction theory, this study classifies 75 tourist attractions 
into natural attractions, cultural attractions and manmade attractions, and 
investigates how similarity affects the spatial relationship between tourist 
attractions. Additionally, based on the core-periphery theory, this study 
divides 75 tourist attractions into primary attractions and secondary 
attractions, and explores the spatial relation among primary attractions, among 
secondary attractions, as well as between primary attractions and secondary 
attractions. 
The findings are as follows: （1） On the whole, there exists positive spatial 
relation between tourist attractions. In other words, the multi-attraction trips 
are significant in Guangdong Province; （2） In terms of different types of 
tourist attractions, the impact of similarity on the spatial relationship varies. 
Specifically, there exists competition effect among natural attractions. There 
exists complementary effect among cultural attractions. There exists 
competition effect among manmade attractions. （3） With regard to tourist 
attractions with different degrees of market power, there is also difference 
in the spatial linkage. There is complementary effect among primary attractions. 
















have spillover effect on secondary attractions in terms of tourist flows. 
Secondary attractions does not exert a significant influence on primary 
attractions. 
This study makes contributions in the following aspects. First, the existing 
literature regarding multi-destination trips focuses on the macro level such 
as countries and cities. Differently, this study applies the multi-destination 
trip to the micro level, i.e. tourist attractions. Second, regarding the 
application of core-periphery theory in tourism field, researchers only pay 
attention to the impact of the core area on the periphery area. This study 
enriches the core-periphery theory by investigating the relationship among core 
areas and among periphery areas. Third, the extant research ignores the 
heterogeneity of spatial interdependency of tourist attractions. This study 
untangles the complex relationships by examining how type and market power affect 
the spatial relationship of attractions. Fourth, this study makes improvements 
on the methodology in two respects. For one thing, previous scholars utilize 
questionnaires or interviews to explore this issue and their conclusions are 
difficult to generalize due to the small-scale data. This study employs spatial 
econometric techniques and large-scale data to verify their findings. For 
another, researchers in tourism field prefer to use static spatial econometric 
method and thus neglect the persistence of tourism demand. This study takes 
advantage of dynamic spatial econometric method and makes progress in the 
methodology. 
 

















1 绪论 ......................................................................................................................................................... 1 
1.1 研究背景 ..................................................................................................................................... 1 
1.2 研究目标与内容 ........................................................................................................................ 2 
1.2.1 研究目标 .......................................................................................................................... 2 
1.2.2 研究内容 .......................................................................................................................... 2 
1.3 研究意义 ..................................................................................................................................... 3 
1.3.1 理论意义 ......................................................................................................................... 3 
1.3.2 现实意义 ......................................................................................................................... 4 
1.4 研究方法 ..................................................................................................................................... 4 
1.4.1 总结归纳法 ...................................................................................................................... 4 
1.4.2 定量分析法 ...................................................................................................................... 4 
1.4.3 比较分析法 ...................................................................................................................... 4 
1.5 研究创新 ..................................................................................................................................... 5 
2 理论基础 .............................................................................................................................................. 5 
2.1 多目的地旅行理论 .................................................................................................................... 5 
2.2 吸引力叠加理论 ......................................................................................................................... 6 
2.3 核心-边缘理论 ........................................................................................................................... 7 
3 文献回顾与研究问题 ..................................................................................................................... 8 
3.1 概念界定 ...................................................................................................................................... 8 
3.2 文献回顾 .................................................................................................................................... 10 
3.2.1 基于多目的地理论的景区空间关系 ...................................................................... 10 
3.2.2 基于吸引力叠加理论的景区空间关系 .................................................................. 11 
3.2.3 基于核心-边缘理论的景区空间关系 .................................................................... 13 
3.3 研究述评和研究问题 .............................................................................................................. 14 
4 研究设计 ............................................................................................................................................. 16 
4.1 研究样本 .................................................................................................................................... 16 
4.1.1 广东省概况 .................................................................................................................... 16 
4.1.2 广东省景区概况 .......................................................................................................... 16 
4.1.3 样本景区概况 ............................................................................................................... 17 
4.2 研究方法 .................................................................................................................................... 17 
4.2.1 Moran’I 检验 ............................................................................................................ 17 
4.2.2 空间计量方法 ............................................................................................................... 19 
4.3 估计方法 .................................................................................................................................... 20 
4.4 实证模型 .................................................................................................................................... 21 
4.4.1 全样本景区模型 .......................................................................................................... 21 
4.4.2 景区类型模型 ............................................................................................................... 23 
4.4.3 景区等级模型 ............................................................................................................... 25 
















4.6 数据来源 .................................................................................................................................... 31 
5 实证结果 ............................................................................................................................................. 31 
5.1 描述性统计 ................................................................................................................................ 31 
5.2 莫兰指数检验 ........................................................................................................................... 32 
5.3 多重共线性检验 ....................................................................................................................... 33 
5.4 平稳性检验 ................................................................................................................................ 34 
5.5 空间计量结果 ........................................................................................................................... 35 
5.5.1 全样本景区 .................................................................................................................... 36 
5.5.2 子样本景区（按类型分） ........................................................................................ 37 
5.5.3 子样本景区（按等级分） ........................................................................................ 38 
5.6 稳健性检验 ............................................................................................................................... 39 
6 结论与启示 ........................................................................................................................................ 42 
6.1 研究结论 .................................................................................................................................... 42 
6.2 研究建议 .................................................................................................................................... 43 
6.2.1 旅游政府部门 ............................................................................................................... 43 
6.2.2 景区管理者 .................................................................................................................... 44 
6.3 研究贡献 .................................................................................................................................... 45 






















1 Introduction ......................................................... 1 
1.1 Research Background ............................................... 1 
1.2 Research Goal and Content ......................................... 2 
1.2.1 Research Goal ................................................ 2 
1.2.2 Research Content ............................................. 2 
1.3 Research Meaning .................................................. 3 
1.3.1 Theoretical Meaning .......................................... 3 
1.3.2 Practical Meaning ............................................ 4 
1.4 Research Method ................................................... 4 
1.4.1 Inductive Method ............................................. 4 
1.4.2 Quantitative Analysis ........................................ 4 
1.4.3 Comparative Analysis ......................................... 4 
1.5 Research Innovation ............................................... 5 
2 Theoretical Foundation ............................................. 5 
2.1 Multi-destination Trip Theory .................................... 5 
2.2 Cumulative Attraction Theory ..................................... 6 
2.3 Core-periphery Theory ............................................. 7 
3 Literature Review and Research Question ......................... 8 
3.1 Concept Definition ................................................ 8 
3.2 Literature Review ................................................ 10 
3.2.1 Multi-attaction Trips ....................................... 10 
3.2.2 Cumulative Attraction ....................................... 11 
3.2.3 Core-periphery Attractions .................................. 13 
3.3 Research Comment and Research Question ........................... 14 
4 Research Design .................................................... 16 
4.1 Research Sample .................................................. 16 
















4.1.2 Introduction of Attractions in Guangdong .................... 16 
4.1.3 Introduction of Sample Attractions .......................... 17 
4.2 Research Methodology ............................................. 17 
4.2.1 Moran’I Test ............................................... 17 
4.2.2 Spatial Econometric Technique ............................... 19 
4.3 Estimation Method ................................................ 20 
4.4 Empirical Model .................................................. 21 
4.4.1 Model Including the Whole Sample ............................ 21 
4.4.2 Model Including Sub-group 1 ................................. 23 
4.4.3 Model Including Sub-group 2 ................................. 25 
4.5 Spatial Weighting Matrix ......................................... 29 
4.6 Data Sourece ..................................................... 31 
5 Empirical Results  ................................................. 31 
5.1 Descriptive Statistics ........................................... 31 
5.2 Moran’I Test .................................................... 32 
5.3 Variance Inflation Factor Test ................................... 33 
5.4 Stationary Test .................................................. 34 
5.5 Spatial Econometric Results ...................................... 35 
5.5.1 Whole Sample ................................................ 36 
5.5.2 Sub-group 1 ................................................. 37 
5.5.3 Sub-group 2 ................................................. 38 
5.6 Robustness Test .................................................. 39 
6 Conclusion and Implication ........................................ 42 
6.1 Research Conclusion .............................................. 42 
6.2 Research Implication ............................................ 43 
6.2.1 Official Tourism Department ................................. 43 
6.2.2 Tourist Attraction Manager .................................. 44 
6.3 Research Contribution ........................................... 45 
















References ............................................................ 47 
Acknowledgements ..................................................... 52 




















    根据中国旅游研究院发布的《2016 年全年旅游统计数据报告及 2017 年旅游
经济形势预测》，2016 年全年，国内旅游人次达 44.4 亿，入境旅游人次达 1.4
亿，分别比去年同期增长 11.0% 和 3.8%；国内旅游收入达 3.9 万亿元，入境旅














和服务相去甚远，从而加重了游客对于景区的依赖。截止到 2015 年底，我国 A
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